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Abstract - Firms may no longer rely only on internally 
generated innovation within today’s context of globalization, 
industry convergence, and rapid technology change. Built on 
managerial interpretation of external environment and 
innovation search literature, this paper suggests that 
managers interpreting external environment as higher levels 
of dynamism tend to proceed more with nonlocal supply-side 
and exploratory geographic innovation search, whereas the 
interpretation as lower levels tends to motivate managers to 
involve more in nonlocal demand-side and exploitative 
geographic innovation search. Importantly, ties with service 
intermediaries provide firms with an alternative to broaden 
their external search scope, thereby reducing their reliance 
on those other nonlocal search trajectories.  
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I.  INTRODUCTION 
 
 Managerial interpretation of external environment 
results in different strategic responses. When managers 
perceive external environment as opportunities, they tend 
to engage in more proactive and innovative strategic 
responses. When that perception is associated with threat, 
they tend to undertake risk-averse and less innovative 
responses [1][2][3]. In the context of globalization, 
industry convergence, and rapid technology change, firms 
find it very difficult to acquire sufficient resources to 
pursue the opportunities and encounter the challenges [4]. 
Owing to this emerging trend, external innovation search 
has become a critical strategic response for firms to gain 
and maintain their competitive advantage. Through 
external innovation search, a firm can capture knowledge 
spillovers from other firms and organizations, thereby 
becoming more innovative [5]. 
 The extant literature, however, has not clearly 
explained the direct effects of managerial interpretation 
on the strategic response with respect to such 
organizational search for external knowledge 
[1][2][3][6][7][8]. Knowledge processes importantly 
determine competitive advantage of an organization 
[9][10]. Essentially, firms may no longer rely only on 
internally generated knowledge under the increasingly 
volatile  environment  [5] [11].  Organizational  search  is 
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argued to enhance innovation by augmenting a firm’s 
knowledge base [12]. Searching knowledge from outside 
through inter-firm cooperation has received a significant 
attention within the context of innovation [6]. 
 Whereas large established firms may find it not very 
difficult to access interfirm networks of other firms, 
universities, and research institutes, new ventures suffer 
from the liability of newness due to lack of a proven 
performance record, limited resources, legitimacy, and 
status [13]. Their internal knowledge space is rather 
limited due to short history and limited resources. This 
liability of newness is even more critical for new ventures 
in technology industries where market and technology 
changes require the ventures to increase development 
speed and to establish new markets and technologies 
quickly [14]. Under this circumstance, innovation search 
becomes even more important as a problem-solving 
activity in which firms solve problems through a 
combination of knowledge elements to create new 
products [5].  
 To address this problem, the literature has therefore 
highlighted the important role of external ties with service 
intermediaries to facilitate external innovation search of 
new ventures [4][8][15]. Service intermediaries refer to 
organizations that provide professional services including 
accounting and finance, talent search, law, and technology 
services [8]. Importantly, service intermediaries are 
potentially available to all firms as they work at the 
intersection of many firms, organizations, and industries 
such that they can facilitate the exchange of valuable 
information [8][4].  
 This paper extends previous works by uncovering the 
differential effects of managerial interpretation of external 
environment on external innovation search through inter-
firm alliances. Instead of simply viewing the strong or 
weak response, this study classifies the organizational 
search as theoretically meaningful exploratory and 
exploitative type of innovation search [16]. Drawing on 
the evolutionary economics [17], exploration and 
exploitation are defined in terms of nonlocal and local 
search respectively. In particular, this study proposes 
three-dimensional supply, demand, and geographic space 
as search trajectory [6]. Supply-side search involves 
search for new knowledge relating to technological and 
organizational aspects. Firms engage in demand-side 
search to discover new insights regarding market 
structures and segments, product use and substitutes, as 
well as customer preferences. A spatial dimension relates 
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to the quest for opportunities, localized know-how, and 
operational experience in different geographical areas. To 
extend this line of research further, this paper examines 
the moderating role of ties with service intermediaries in 
perceived environment dynamism and those different 
innovation search trajectories [8]. Since establishing ties 
with service intermediaries may require less conditional 
provisions whereas these ties may broaden external search 
scope and reduce search costs, firms perceiving 
environment dynamisms that possess these ties may not 
rely on such three-dimensional search as much as when 
they do not. 
 
 
II.  MANAGERIAL INTERPRETATION OF 
EXTERNAL ENVIRONMENT 
 
 The organizational environment refers to a variety of 
external actors attended to by organizational members 
[18]. The environment involves actors that are outside of 
and not under control by the organization therefore, it is 
regarded as a source of the organization’s uncertainty 
[19]. As the dynamics or the change of the environment 
increases, the uncertainty faced by the organization also 
increases [20]. In a stable environment, organizations can 
develop rules or standard operating procedures to deal 
with their environment, however, in a substantially 
changing environment particularly like that facing 
technology ventures, these fixed rules and standard 
operating procedures will not be able to deal with such 
environment effectively. How managers perceive and 
interpret their environment as an entirety hence critically 
determines the extent to which they engage in external 
innovation search. In fact, managers are information 
processors and their interpretations of external 
environment determine decision process characteristics 
which constitute their strategic behaviors and the 
effectiveness of strategies they make in response to 
environment uncertainty [21]. Such interpretation is 
unarguably not based on particular aspects of the 
environment, but a summation of all aspects of 
environment uncertainty. 
 Managers comprehend the external environment 
through a process of selective attention and simplification 
[2][22]. When facing with ambiguous conditions, 
managers employ a schema to categorize associated 
information and reduce the complexity of their 
surroundings, thereby allowing them to interpret issues 
before formulating strategic responses [7]. This 
phenomenon is associated with individual information 
processing, subsequent behaviors, and organizational 
structures [23]. Essentially, organizations are seen as an 
open system that distribute and regulate the attention of 
their decision-makers [23]. The interpretation of external 
environment may be as threats or opportunities [2][16]. A 
threat interpretation is the extent to which managers 
perceive an external environment as negative, where loss 
is likely and over which they have relatively little control. 
In contrast, an opportunity interpretation refers to the 
extent to which managers perceive an external 
environment as positive, where gain is likely and over 
which they have a fair amount of control. Threat and 
opportunity perceptions may originate from many sources 
including environment uncertainty [7].  
 This paper proposes environment dynamism to 
represent the source of threat and opportunity 
interpretation. Environment dynamism is the rate and 
unpredictability of technical change in the environment 
[6][24][25]. The environment dynamism is particularly 
salient in technology industries where market and 
technology changes require the ventures to increase 




III.  EXTERNAL INNOVATION SEARCH AND 
ORGANIZATIONAL LEARNING 
 
A movement toward open innovation demonstrates a 
change in the way firms search for new ideas for 
innovation. A business model of different actors working 
together to bring about the successful commercial 
exploitation of a new idea have replaced the early 
Schumpeterian model of an individual entrepreneur 
bringing innovations to markets [26]. This new model 
suggests that innovators rely mainly on interaction with 
lead users, suppliers, and institutions in the innovation 
system [27]. Advantages from internal R&D have 
declined as many successful innovative firms spend less 
on internal R&D and draw in more knowledge and 
expertise from external sources [28]. Essentially, open 
innovators commercialize external ideas by deploying 
outside (in combination with in-house) pathways to the 
market [28]. 
In open innovation business model, exploration and 
exploitation are important forms of organizational 
learning and adaptation [29]. Essentially, in the context of 
technology ventures, when competition intensifies, firms 
need to renew their technological capability through 
organizational learning by concurrently exploiting 
existing competencies and exploring new ones [30]. Firms 
are required to keep both exploration and exploitation 
processes in play at all times, albeit they may not 
completely maximize their benefits from the current 
domain [29][31]. Exploration involves search, variation, 
risk taking, experimentation, play, flexibility, discovery, 
and innovation, whereas exploitation includes refinement, 
choice, production, efficiency, selection, implementation, 
and execution [29]. In essence, the distinction between 
exploration of new possibilities and exploitation of old 
certainties highlights the fundamental difference in the 
learning behavior of organizations that significantly 
influences their subsequent strategic behaviors [29]. This 
is very true for firms in technology industries. These firms 
need to be ambidextrous in learning that concurrently 
develops exploratory innovation for new products and 
services in emerging markets where experimentation, 
speed, and flexibility are critical and exploitative 
 499
 
innovation to compete in existing dynamic markets where 
cost, efficiency and innovation are critical [32]. 
This paper moves beyond the general conception of 
exploration and exploitation in extant literature and 
proposes a more specific supply-side, demand-side, and 
geographic search to represent their characteristics [6]. 
Along this line, research in evolutionary economics also 
highlights the role of search in helping firms find sources 
of variety which allow them to create new combinations 
of technologies and knowledge [17] and provide firms 
with opportunities to choose among alternative 
technological paths [33]. Such open innovation strategies 
are indeed influenced by the extent to which technological 
opportunities are available in the environment and the 
extent to which other firms are conducting their search 
activities [17][31][34][35]. These determinants of a firm’s 
levels of open innovation are all reflected in environment 
dynamism being perceived and interpreted by a firm.  
Organizational search from a nonlocal supply side is 
necessary for a firm to create new products or services to 
mitigate the adverse effect of local search where firms 
usually search in the vicinity of their current technological 
domains [36]. In fact, the search needs not be confined to 
only the supply side as nonlocal demand-side is often 
motivated by the potential discovery of innovation 
opportunities through brand extension, product 
repositioning, and the targeting of new customer groups 
[22][37]. Further, diversification literature has also 
stressed the importance of entries in different geographic 
regions [38], thus innovation search may be spatial, 
allowing firms to acquire a variety of useful new 
knowledge in different geographic regions. With the same 
logic as the related and unrelated diversification, 
geographic search may be non-locally or locally oriented 
toward larger or smaller physically and culturally distant 
geographic markets respectively [39][40]. Essentially, 
idiosyncratic problems and opportunities drive 
exploratory search across geographic regions [41]. Thus, 
firms undertaking greater geographic search should be 
able to access to and recombine from a more varied set of 
knowledge elements not available locally by accessing to 
multiple regional networks [41][42]. 
 A greater amount of search in nonlocal domains 
denotes a higher exploration orientation, whereas a lesser 
amount of nonlocal search is indicative of a higher 
exploitation orientation [17][29]. Firms differ in level of 
exploratory and exploitative type of innovation search, 
thereby influencing in their decisions regarding supply, 
demand, and spatial boundary spanning search. In fact, 
managerial interpretation of external environment as more 
or less dynamism or as constraints or opportunities 
determines whether innovation search is more or less 
nonlocal [16][42]. Owing to this, some firms may 
undertake more whereas others may undertake less 
explorative or nonlocal supply, demand, and spatial 
search trajectory [6]. A greater exploration orientation 
allows firms to adapt to shifts in markets, technologies, 
and competition through innovation whereas, to expand 
the knowledge pool that in turn, increases the likelihood 




IV.  PERCEIVED ENVIRONMENT DYNAMISM AS 
DIRECT EFFECT ON SEARCH TRAJECTORY 
 
A.  Supply-Side Search 
 
 Unexploited opportunities in product and process 
technologies are likely to be more prevalent in dynamic 
environments [44]. Managers interpreting external 
environment as such are anxious to search in external 
technological, production, and other supply-side domains 
to attain new knowledge elements that are able to increase 
valuable product and process innovation, thereby coping 
with the volatile market opportunity and customer 
preference [6][17][43][45]. Importantly, in the early 
stages of a technology paradigm, for example, perceived 
highly dynamic environment may activate firms to 
experiment with different unfamiliar technologies in 
hoping that they can synthesize them into creative 
successful designs [46][47][48].  
 In less-dynamic environments, however, nonlocal 
supply-side search tends to unnecessarily increase the 
search and integration cost since critical product and 
process technologies are already in place though may 
need only an incremental modification [43][49]. 
Managers interpreting environment more stable will be 
less anxious about the likelihood of significant 
technological shift. Creatively new knowledge and 
technology potentially be discovered via nonlocal supply-
side search may have already been realized in the initial 
search period of highly dynamic evolutionary stages. 
Therefore, there is not much need for managers 
interpreting external environment as low dynamism to 
invest in more costly exploratory nonlocal supply-side 
search for relatively rare unexploited valuable 
opportunities. The benefit of nonlocal search tends to 
attenuate at the latter less-dynamic stages of technological 
evolution, whereas local search with lower costs would be 
sufficient to realize experience effects derived from 
applying knowledge in the proximity areas of established 
competency by incremental modifications and 
refinements [47][50].  
 The foregoing discussion suggests that managerial 
interpretation of environment as more dynamism arouse 
firms to proceed with a greater amount of nonlocal 
supply-side search to attain potential creatively new 
knowledge though with relatively higher search costs and 
riskier outcomes. 
 Proposition 1: The level of perceived environment 
dynamism is positively related to the amount of nonlocal 
supply-side search. 
 
B.  Demand-Side Search 
 
 Firms in a less-dynamic environment are required to 
improve ability to refine, adjust, or recombine products 
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and services that meet their customer needs. Managers 
perceiving the environment as such are calmer as they 
increasingly build on existing competence and proceed 
with demand-side nonlocal search to span market niches, 
change customer preferences, look for new customer 
groups, basically to satisfy customer needs [6]. The 
nonlocal search in this demand-side trajectory involves 
less search costs and more outcome certainty that 
enhances knowledge about the needs and preferences of 
current and potential customers [22][37]. In external 
environment with high levels of dynamism, however, 
opportunities and paths of technology are very uncertain, 
meanwhile, the market and customers are volatile. 
Managers interpreting external environment as such are 
more anxious about the uncertain profit potential of their 
existing products or services and future trend of 
technology. Essentially, they may not rely on demand-
side nonlocal search that hardly provides firms with new 
knowledge elements sufficiently to cope with the 
dynamism [50][51]. In fact, the failure of previously 
successful firms in increasingly high levels of 
technological evolution is argued to be associated with an 
excessive customer or demand-side orientation [15]. 
Accordingly, managerial interpretation of external 
environment as less dynamism should encourage firms to 
proceed with a greater amount of nonlocal demand-side 
search with relatively lower search cost and more certain 
outcomes.  
 Proposition 2: The level of perceived environment 
dynamism is negatively related to the amount of nonlocal 
demand-side search. 
 
C. Geographic Exploratory and Exploitative Search 
 
 Managers interpreting external environment as high 
or low levels of dynamism are motivated to search for 
more external knowledge from nonlocal supply side and 
demand side respectively. However the perceived 
different levels of dynamism may not prevent firms to 
span their spatial search to undertake exploratory or 
exploitative type of organizational learning necessary for 
them to survive and prosper in high or low levels of 
environment dynamism. Spatial search in dynamic 
environment allows firms to exposes to creatively new 
innovation, technical insights, and problem-solving 
procedures that may provide a competitive advantage over 
their rivals searching in a more local domain [6]. This 
search trajectory provides valuable new insights 
associated with the production organization, quality 
improvement, and products distribution [53][54].  
Irrespective of perceived levels of environment 
dynamism, managers are likely to proceed with boundary-
spanning geographic search to gain both upstream and 
downstream exploration and exploitation associated 
knowledge accordingly. 
 Proposition 3a: The level of perceived environment 
dynamism is positively related to the amount of boundary-
spanning geographic exploratory search. 
 Proposition 3b: The level of perceived environment 
dynamism is negatively related to the amount of 
boundary-spanning geographic exploitative search. 
 
 
V.  TIES WITH SERVICE INTERMEDIARIES AS 
MODERATING EFFECT ON SEARCH TRAJECTORY 
 
 Service intermediaries are positioned at the 
intersection among many other firms, organizations, and 
industries, thereby allowing them to establish and 
maintain extensive networks of ties with different parts of 
the social system [8]. These intermediaries provide 
technical, financial, and networking services that 
individual new ventures may not afford due to high search 
costs, thereby allow them with more innovation 
opportunity [55]. Essentially, by establishing ties with 
service intermediaries, firms are able to plug into these 
networks that broaden the scope and reduce costs of their 
external innovation search, hence increasing their 
competitive advantage [56]. Built upon the literature on 
innovation search, ties with service intermediaries provide 
an alternative path for firms to broaden their external 
search scope and to reduce their search costs, thereby 
increasing creatively successful product innovations 
[5][11][34][43][57]. 
 The role of service intermediaries is particularly 
salient in the context of new ventures as these ventures 
have a relatively narrow external search scope due to 
limited external contacts [13]. Further, these new ventures 
are usually in a difficult situation to afford search costs 
due to their limited resources in terms of financial and 
organizational resources as well as managerial time [8]. 
Given these constraints, establishing ties with service 
intermediaries provides an alternative path that helps 
firms justify their needs and costs of external innovation 
search. Therefore, at different levels of environment 
dynamism, firms that have established more ties with 
service intermediaries are more motivated to leverage the 
potentially more cost effective and more comprehensive 
valuable knowledge and innovation from these 
intermediaries in lieu of continuing to rely on their 
previously supply-side, demand-side, or geographic 
boundary spanning search trajectory. In essence, 
irrespective of the different levels of perceived 
environment dynamism or boundary search trajectories, 
firms that possess more ties with service intermediaries 
are likely to rely less on those three-dimensional search 
trajectories. 
 Proposition 4a: Ties with service intermediaries 
moderate the relationship between the level of perceived 
environment dynamism and the amount of nonlocal 
supply-side search such that the relationship is weaker 
when the venture possesses more ties with service 
intermediaries. 
 Proposition 4b: Ties with service intermediaries 
moderate the relationship between the level of perceived 
environment dynamism and the amount of nonlocal 
demand-side search such that the relationship is weaker 
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when the venture possesses more ties with service 
intermediaries. 
 Proposition 4c: Ties with service intermediaries 
moderate the relationship between the level of perceived 
environment dynamism and the amount of boundary-
spanning geographic exploratory search such that the 
relationship is weaker when the venture possesses more 
ties with service intermediaries. 
 Proposition 4d: Ties with service intermediaries 
moderate the relationship between the level of perceived 
environment dynamism and the amount of boundary-
spanning geographic exploitative search such that the 
relationship is weaker when the venture possesses more 
ties with service intermediaries. 
 
 
VI.  CONCLUSION 
 
 Globalization, industry convergence, and rapid 
technology change are among the most critical aspects of 
today’s business environment that provide firms with 
opportunities and challenges [4]. Firms may no longer 
rely only on internally generated knowledge under this 
increasingly volatile environment [5][11]. Essentially, 
searching knowledge from outside through inter-firm 
cooperation has become an opportunity as well as a 
challenge for every firm striving to survive and prosper 
within the context of today’s innovation [6]. This study 
provides a more specific conceptualization of widely cited 
exploration and exploitation organizational learning 
mechanisms [29] within the context of perceived 
environment dynamism, external knowledge search 
trajectory, and ties with service intermediaries.  
 Built on the evolutionary search literature [36] and 
the classification of search trajectory into supply-side, 
demand-side, and geographic boundary spanning search 
[6], this paper suggests that managers interpreting 
external environment as higher levels of dynamism are 
likely to proceed with an increase in external search 
through nonlocal supply and exploratory geographic side, 
whereas the interpretation as lower levels tends to 
motivate managers to involve in nonlocal demand-side 
and exploitative geographic-side search. Importantly, the 
extent to which firms engage and balance their search in 
supply, demand, and spatial side determines the levels and 
benefits of greater or lesser amounts of nonlocal search 
that varies with the levels of perceived environment 
dynamism. 
 Further, external knowledge search through such 
three-dimension trajectory is not without significant costs. 
Particularly, new ventures with relatively limited external 
contacts may not be able to afford such search costs due 
to their limited resources [13][8]. This paper therefore 
highlights the role of service intermediaries which 
uniquely sit at the intersection of many firms, 
organizations, and industries [4][8]. Service 
intermediaries maintain extensive networks of ties with 
different parts of the social system and act as repositories 
for valuable information, knowledge, and opportunities 
[4][55][56]. Ties with service intermediaries therefore 
allow firms to broaden their external search scope in all 
dimensions. These ties also reduce external search costs 
associated with locating valuable information, knowledge, 
and specialized expertise critical for product innovation 
[56]. Managers perceiving environment dynamism, 
irrespective of at which levels, are therefore likely to 
divert their external innovation search to that less costly 
and yet effective path, thereby reducing their reliance on 






[1] P. Chattopadhyay, W. H. Glick, and G. P. Huber, 
“Organizational actions in response to threats and 
opportunities,” Acad. Manage. J., vol. 44, pp. 937-955, 
2001. 
[2] J. Dutton, and S. Jackson, “Categorizing strategic issues: 
links to organizational action,” Acad. Manage. Rev., vol. 12, 
pp. 76-90, 1987. 
[3] B. Staw, L. E. Sandelands, and J. E. Dutton, “Threat rigidity 
effects in organizational behavior: a multilevel analysis,” 
Admin. Sci. Quart., vol. 26, pp. 501-524, 1981. 
[4] J. D. Wolpert, “Breaking out of the innovation box,” 
Harvard Bus. Rev., vol. 80, pp. 77–83, 2002. 
[5] R. Katila, “New product search over time: past ideas in their 
prime?,” Acad. Manage. J., vol. 45, pp. 995–1010, 2002. 
[6] J. S. Sidhu, H. R. Commandeur, and H. W. Volberda, “The 
multifaceted nature of exploration and exploitation: value 
of supply, demand, and spatial search for innovation,” 
Organ. Sci., vol. 18, no. 1, 2007 
[7] J. C. White, P. R. Varadarajan, and P. A. Dacin, “Managerial 
interpretation and response: the role of cognitive style, 
organizational culture, and information use,” J. Marketing, 
vol. 67, pp. 63-79, 2003. 
[8] Y. Zhang, and H. Li, “Innovation search of new ventures in a 
technology cluster: the role of ties with service 
intermediaries,” Strategic Manage. J., vol. 31, no. 1, 2009. 
[9] K. M. Eisenhardt, and J. A. Martin, “Dynamic capabilities: 
what are they?,” Strategic Manage. J., vol. 21, pp. 1105–
1121, 2000. 
[10] B. Kogut, and U. Zander, “Knowledge of the firm, 
combinative capabilities, and the replication of 
technology,” Organ. Sci., vol. 3, pp. 383–397, 1992. 
[11] L. Rosenkopf, and A. Nerkar, “Beyond local search: 
boundary spanning, exploration, and impact in the optical 
disk industry,” Strategic Manage. J., vol. 22, pp. 287–306, 
2001. 
[12] D. A. Levinthal, and J. G. March, “A model of adaptive 
organizational search,”, J. Econom. Behavorial Organ., vol. 
2, pp. 307–333, 1981. 
[13] A. L. Stinchcombe, “Organizations and social structure,” in 
Handbook of Organizations, J. G. March, Ed. Chicago, IL: 
Rand McNally, 1965, pp. 142–193. 
[14] R. Katila, and S. Shane, “When does lack of resources 
make new firms innovative?,” Acad. Manage. J., vol. 48, pp. 
814–829, 2005. 
[15] J. Howells, “Intermediation and the role of intermediaries 
in innovation,” Res. Policy, vol. 35, pp. 715–728, 2006. 
[16] K. Atuahene-Gima, and H. Yang, “Market orientation, 
managerial interpretation, and the nature of innovation 
 502
 
competence development,” presented at the Academy of 
Management Annual Meeting, Anaheim, CA, 2008. 
[17] R. R. Nelson, and S. G. Winter, An Evolutionary Theory of 
Economic Change. Cambridge, MA: Harvard University 
Press, 1982. 
[18] H. Downey, D. Hellriegel, and J. Slocum, “Environmental 
uncertainty: the construct and its application,” Admin. Sci. 
Quart., vol. 20, pp. 613-629, 1975. 
[19] J. D. Thompson, Organizations in Action. New York: 
McGraw-Hill, 1967. 
[20] R. Duncan, “Characteristics of organizational 
environments,” Admin. Sci. Quart., vol. 17, pp. 313-327, 
1972. 
[21] R. L. Daft, and K. E. Weick, “Toward a model of 
organizations as interpretation systems,” Acad. Manage. 
Rev., vol. 9, pp. 284–295, 1984. 
[22] G. S. Day, “The capabilities of market-driven 
organizations,” J. Marketing, vol. 58, pp.: 37-52, 1994. 
[23] W. Ocasio, “Towards an attention-based view of the firm,” 
Strategic Manage. J., vol. 18, pp. 187-206, 1997. 
[24] G. Dess, and D. Beard, “Dimensions of organizational task 
environments,” Admin. Sci. Quart., vol. 29, pp. 52–73, 
1984. 
[25] D. Miller, “The structural and environmental correlates of 
business strategy,” Strategic Manage. J., vol. 8, pp. 55–76, 
1987. 
[26] C. Freeman, and L. L. Soete, The Economics of Industrial 
Innovation. London: Pinter, 1997. 
[27] S. L. Brown, and K. M. Eisenhardt, “Product development: 
past research, present findings and future directions,” Acad. 
Manage. Rev., vol. 20, no. 2, pp. 343–378, 1995. 
[28] H. Chesbrough, Open Innovation. Cambridge, MA: 
Harvard University Press, 2003. 
[29] J. G. March, “Exploration and exploitation in 
organizational learning,” Organ. Sci., vol. 2, no. 1, pp. 71-
87, 1991. 
[30] S. W. Floyd, and P. J. Lane, “Strategizing throughout the 
organization: managing role conflict in strategic renewal,” 
Acad. Manage. Rev., vol. 25, no. 1, pp. 154-177, 2000. 
[31] D. A. Levinthal, and J. G. March, “The myopia of 
learning,” Strategic Manage. J., vol. 14, pp. 95–112, 1993. 
[32] C. B. Gibson, and J. Birkinshaw, “The antecedents, 
consequences, and mediating role of organizational 
ambidexterity,” Acad. Manage. J., vol. 47, no. 2, pp. 209–
226, 2004. 
[33] J. S. Metcalfe, “The economics of evolution and the 
economics of technology policy,” Econ. J., vol. 104, pp. 
931–944, 1994. 
[34] W. M. Cohen, and D. A. Levinthal, “Absorptive capacity: a 
new perspective of learning and innovation,” Admin. Sci. 
Quart., vol. 35, pp. 128–152, 1990. 
[35] A. K. Klevorick, R. C. Levin, R. R. Nelson, and S. G. 
Winter, S. G., “On the sources and significance of inter-
industry differences in technological opportunities,” Res. 
Policy, vol. 24, no. 2, pp. 185–205, 1995. 
[36] T. E. Stuart, and J. M. Podolny, “Local search and the 
evolution of technological capabilities,” Strategic Manage. 
J., vol. 17, pp. 21–38, 1996. 
[37] A. K. Kohli, and B. J. Jaworski, “Market orientation: the 
construct, research propositions, and managerial 
implications,” J. Marketing, vol. 54, pp. 1–18, 1990. 
[38] M. A. Hitt, R. E. Hoskisson, and H. Kim, “International 
diversification: effects of innovation and firm performance 
in product diversified firms,” Acad. Manage. J., vol. 40, pp. 
767–798, 1997. 
[39] H. G. Barkema, J. H. J. Bell, and J. M. Pennings, “Foreign 
entry, cultural barriers, and learning, Strategic Manage. J., 
vol. 17, pp. 151–166, 1996. 
[40] S. Vachani, “Distinguishing between related and unrelated 
international geographic diversification: a comprehensive 
measure of global diversification,” J. Internat. Bus. Stud., 
vol.  22, pp. 307–322, 1991. 
[41] G. Ahuja, and R. Katila, “Where do resources come from? 
the role of idiosyncratic situations,” Strategic Manage. J., 
vol. 25, pp. 887–907, 2004. 
[42] L. G. Hrebiniak, and W. F. Joyce, “Organizational 
adaptation: strategic choice and environmental 
determinism,” Admin. Sci. Quart., vol. 30, pp. 336–349, 
1985. 
[43] R. Katila, and G. Ahuja, “Something old, something new: a 
longitudinal study of search behavior and new product 
introduction,” Acad. Manage. J., vol. 45, pp. 1183–1194, 
2002. 
[44] G. Dosi, “Sources, procedures, and microeconomic effects 
of innovation,” J. Econom. Literature, vol. 26, pp. 1120–
1171, 1988. 
[45] G. Ahuja, and C. M. Lampert, “Entrepreneurship in the 
large corporation: a longitudinal study of how established 
firms create breakthrough inventions,” Strategic Manage. J., 
vol. 22, pp. 521–543, 2001. 
[46] R. M. Henderson, and K. B. Clark, “Architectural 
innovation: the reconfiguration of existing product 
technologies and the failure of established firms,” Admin. 
Sci. Quart., vol. 35, pp. 9–30, 1990. 
[47] F. F. Suárez, and J. M. Utterback, “Dominant designs and 
the survival of firms,” Strategic Manage. J., vol. 16, pp. 
415–430, 1995. 
[48] M. L. Tushman, and  P. Anderson, “Technological 
discontinuities and organizational environments,” Admin. 
Sci. Quart., vol. 31, pp. 439–465, 1986. 
[49] R. Grant, “Prospering in dynamically competitive 
environments: organization capability as knowledge 
integration,” Organ. Sci., vol. 7, pp. 375–387, 1996. 
[50] G. Dosi, “Technological paradigms and technological 
trajectories,” Res. Policy, vol. 11, pp. 147–162, 1982. 
[51] G. Hamel, and C. K. Prahalad, Competing for the Future. 
Boston, MA: Harvard Business School Press, 1994. 
[52] C. M. Christensen, and J. L. Bower, “Customer power, 
strategic investment, and the failure of leading firms,” 
Strategic Manage. J., vol. 17, pp. 197–218, 1996. 
[53] K. B. Clark, and T. Fujimoto, Product Development 
Performance: Strategy, Organization, and Management in 
the World Auto Industry. Boston, MA: Harvard Business 
School Press, 1991. 
[54] H. Takeuchi, and I. Nonaka, “The new product 
development game,” Harvard Bus. Rev., vol. 64, pp. 137–
146, 1986. 
[55] A. Saxenian, “Regional networks and the resurgence of 
Silicon Valley,” Calif. Manage. Rev., vol. 33, no. 1, pp. 89–
112, 1990. 
[56] B. McEvily, and A. Zaheer, “Bridging ties: a source of firm 
heterogeneity in competitive capabilities,” Strategic 
Manage. J., vol. 20, no. 12, pp. 1133–1156, 1999. 
[57] L. Fleming, “Recombinant uncertainty in technological 
search,” Manage. Sci., vol. 47, pp. 117–132, 2001. 
 503
